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NBC-11 Festival for Independence benefiting
EHC LifeBuilders

The NBC-11 Festival for Independence offers a wide  variety of sponsorship opportunities that meet
marketing and philanthropic goals of corporations a nd their employees. As a Festival for
Independence sponsor, your company will be recognize d as a business supportive of efforts to end
homelessness in our community. Your message will r each a diverse audience of over 150,000
attendees.

Date: July 2-4, 2006

Location: Discovery Meadow in Guadalupe River Park, Downtown San Jose
Attendance: Festival and Fireworks show - over 150,000 total attendees
Producer: Filco Events

Beneficiary: EHC LifeBuilders

Admission: Free

Past Sponsors: 3 B Productions, Adobe Systems, American Airlines, America Online,

Bank of America, BFI, Black Mountain Spring Water, Blue Chip Foods, Budweiser,
Calpine, CIM Group, City of San Jose, Comerica Bank, Crosspoint, Cypress, Earthlink,
Guidant, Hilton Hotels, Hotel De Anza, J Lohr Winery, Keypoint Credit Union, Maytag,
Netscape, Nextel, NorCal, Pacific Hotels, Parsley Sage Rosemary & Thyme, Pepsi,
Plymouth/Chrysler, Red Bull, Samuel Adams, SBC, SGI, Target/Mervyns,

Washington Mutual, Waste Management, Wells Fargo

Demographics: Primarily Families

Average age 38

Residents of Santa Clara County 85%

Median household income $70,000

Ethnic break down: Caucasian 48%
Hispanic 26%
African-American 7%
Asian-American 11%
Other 7%

From a survey of 2004 The NBC 11 Festival for Independence benefiting
EHC LifeBuilders’ Attendees

CONTACT: Fil Maresca, Filco Events (408) 298-6861, fil@filco.com or Grace-Sonia Lee,
EHC LifeBuilders (408) 539-2114, glee@ehclifebuilders.org

The NBC 11 Festival for Independence benefiting Effi€Builders is produced by EHC LifeBuilders aritt& Events



